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Creative Cities Nomination
Application Form
The following documents must be attached:•         A formal letter of presentation of the candidature by the city’s Mayor.•         A formal letter of endorsement to the candidature by the National Commission for UNESCO of the Country to which the city belongs.•         Formal support letters, including substantial arguments in favour of the applicants, from at least five UNESCO Creative Cities, three of which from a geographical region that will be different from the one of the applicant (in this respect, refer to UNESCO’s list of countries by geographical region). The letters must be signed by the Mayors or by other official Cities’ representatives.•         Formal support letters from the national professional association(s) of the relevant Country, in the field concerned .The application forms shall be received by UNESCO Secretariat no later than 20 March 2014 at noon Central European Time (CET). Applications that are not received in the established format and/or that are received after this deadline will not be evaluated.Should UNESCO deem that the timely submitted applications are incomplete, it will notify the applicant as soon as possible. The applicant cities must provide the elements that are necessary to complete the applications at latest on 20 April 2014 at noon - CET. Applications not completed by this date will not be evaluated.
 1-For cities applying with a focus that is not covered by at least five Member Cities, please refer to footnote 1 of Article 6 of the Nominations procedures. 2- For instance: The national writers’, or musicians’, or designers’ association. 
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1. 	Name of the City
2. 	Official contact representative of the city for correspondence
Main contact
Replacement contact
 3. 	Thematic focus 
 4.	Introduction (maximum 3000 words)
5.	Creative assets and programmes (maximum 6000 words)
6. 	City’s contribution to the Creative City Network (maximum 8000 words)
   7. 	Communication and visibility assets (maximum 3000 word)
8. 	Budget 
Please indicate the present yearly budget (in United States dollars) of the city for the activities related to its possible participation in the Creative Cities Network, including other sources of funding.

Pertinent budgetary lines should include: staff, equipment, communication, services, meetings.
Expenses
Amount(in US$)
   Staff
   Equipment
   Communication
   Services
   Meetings
9. 	Implementation report
10. 	Requested attachments
Pursuant to article 6  of the Nomination Procedures, the following documents are requested:

By clicking « Submit », a dialogue box will appear to redirect you to your email. The generated application form in PDF will be automatically attached to the email. Please also attach in the same email all the documents required pursuant to article 6 of the Nomination Procedures (2MB maximum per attachment).
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Consumption and enjoyment infrastructures
- Cultural centres, clubs, associations;
- Production centres;
- Cinemas;
- Bookshops;
- Libraries;
- Museums;
- Concert venues;
- Festivals, celebrations and fairs;
- Policies and mechanisms supporting artists and culture professionals.

Human resources
- Local creators present and involved;
- Professional associations involved;
- Jobs created in recent years, and expected;
- Present and future places dedicated to production.

Education / Research / Capacity building 
- Educational programmes and institutions concerned;
- Level of qualifications; 
- Annual number of graduates in the creative sector; 
- Awarded/prominent professors in the creative sector;
- International reputation;
- Informal educational opportunities.
	Cityscontribution: Please describe how you intend to work towards the objectives and in the areas of action pertaining to the mission of the Creative Cities, as described in the Creative Cities Mission Statement, as follows:

Objectives
- Strengthen  the creation, production, distribution, and enjoyment of cultural goods and services at the local level;
- Promote creativity and creative expressions especially among vulnerable groups, including women and youth;
- Enhance access to and participation in cultural life as well as enjoyment of cultural goods;
- Integrate cultural and creative industries into local development plans.


Areas of action
- Pilot projects: initiatives that demonstrate the importance of creativity as a key to development;
- Promoting good practices: exchanges on projects and measures of proven efficiency and effectiveness;
- Studies: research, analysis and assessment of the creative cities experience;
- Meetings: consultations, gatherings and virtual conventions;
- Cooperation programmes: North-South and South-South initiatives to support member cities in need of assistance;
- Training and capacity building: Exchange of interns, trainees and learning modules;
- Policy measures: initiatives linked to local and/or national development plans.
Please describe how you intend to work towards the objectives and in the areas of action pertaining to the mission of the Creative Cities, as described in the Creative Cities Mission Statement, as follows:

Human Resources
- Local creators present and involved;
- Professional associations involved;
- Jobs created in the last years, and expected;
- Present and future places dedicated to production.


	Communicationandvisibility: Including
- Local programmes and media dedicated to creativity; 
- Award programmes and other types of recognition; 
- Events (local, national, international)
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